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- - the association

» Association of Manufacturers and Distributors for Pharmaceuticals,
Health Products, Food Supplements and Cosmetics

* Founded in 1951 as a private, non-profit organisation,
located in Mannheim, Germany

*  More than 400 member companies

* Focus on the market of food supplements and cosmetics
(here with a focus on natural and organic cosmetics)

- Manufacturers (brand owner / private label manufacturer)
- Distributors
- Raw Material suppliers

» Information — Consulting — Representation of Interests
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- - the association

Member Services

+ Information about legislative initiatives and intentions, and
representation of the members” interests

» Cooperation with national and international authorities
» Ensuring the professional legal representation in case of disputes

» Verifying products regarding consistency, labelling and application
according to the law, confirmation of legal compliance of products
placed on the market

» Conduction of information and training events (globally)

» Participation in cosmetic exhibitions and conferences all over the
world

- - the association

BDIH is member of

« BLL
(German Union for Food Law and Food Practice)

« EHPM
(European Federation of Associations of Health Product Manufacturers)

+ COSMOS-standard AISBL
AISBL = Association internationale sans but lucratif
french for: non-profit organization

Best known activity in the public:
BDIH Standard for certified natural and organic cosmetics
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BDIH Standard

BDIH Standard

The Pioneer in 2001 to establish the worldwide first guideline and control system for natural
cosmetics

*  Plant raw materials in organic quality (annex 1)
Rules for advertising organic quality

*  No use of GMO plant raw materials
« Noingredients from dead vertebrates
»  Prohibition of animal testing, worldwide

*  Only natural and 100% natural origin ingredients allowed,
obtained by defined physical and chemical processes (annex 2)
—  No synthetic colorants and fragrances
—  No ethoxylated compounds
—  Nosilicones
—  No paraffines and products from petrochemistry
«  For consumer safety, limited number of nature identical preservatives allowed

BDIH is the owner of the BDIH Standard, and responsible for the development

BDIH Standard - IONC

IONC - International Organic and Natural Cosmetics Corp.

* 100% owned by the BDIH association

+ certification body on behalf of BDIH association

* IONC audit system

» Control and certification system independent from companies

http://www.ionc.info/index.php?id=12&L=1
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BDIH Standard — international participation

Total of 180 companies have certified more than 8.000 products
280 brands that are marketed worldwide

Outside Germany more than 60 members from
Australia - Austria - Belgium - Denmark - France - Greece -

Hungary - India - Israel - ltaly - Japan - Netherlands -
New Zealand - Russia - South Korea - Spain - Sweden -

Switzerland - Turkey - UK - USA

BDIH Standard — international participation

Japan
BDIH/COSMOS certified products:
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Natural and Organic Cosmetics —
the German market

The German market is the largest in Europe
> 40% share in the European natural / organic cosmeticsmarket

2012 6,7% (860 Mio €) 5,5%
2013 7,1% (720 Mio €) 7,0%

Increasing number of Consumers
2006 2012
9,5 Mio — 14,4 Mio

Good example to explain the chances and challenges
of natural and organic cosmetics in a cosmetic market

* naturkosmetikKonzepte

Natural and Organic Cosmetics —
the German market

The challenge of cosmetics ,inspired by nature”

Conventional cosmetics +1,9% -0,3%

“Inspired by nature” +29,5% +16,0% +7,6%
Certified Natural cosmetics +55,1% +1,7% +7,0%
“Inspired by nature” 134% 144% 154% 16,2% 189% 25,6% 25,3%

Certified Natural cosmetics 142% 157% 182% 20,6% 21,3% 20,2%  21,0%
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Natural and Organic Cosmetics —
consumer trends

» Fear of synthetic ingredients with toxic effects
+ Ethical and environmental considerations

Awareness

* 70% read detailed product labels for personal care products.

» 43% are highly concerned about the quality of personal care products.

* Independent certification marks on personal care products are important to
34% of all consumers, and
41% of safety-conscious consumers.

Third party control

* 76% of consumers prefer a product that has been independently tested and
certified as sustainable or green.

» 73% prefer products with certification marks.

Source: Independent survey conducted on behalf of NSF International, 2012

BDIH Standard — importance of certification

In Germany
7.3 million people oriented themselves by the -mark
13.7 million people bought natural cosmetics in 2011

53% of all buyers of natural cosmetics orient themselves by the

-mark

» This development is still going on
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BDIH Standard — importance of certification

* No legal definition for ,Natural Cosmetics” or ,Organic Cosmetics"

» Consumers have most confidence in certified natural cosmetics
Certification marks assist consumer’s purchasing decisions

* With more and more “greenwashing” products
» manufacturers of authentic natural cosmetics need a clear sign
to distance their products from greewasching products
» Consumers worldwide need a sign for the identification of truthful
natural cosmetics

Development of an internationally acknowledged standard has
become more and more important

COSMOS-standard — the founding members

Partnership between organizations and certification bodies in the
environmental and cosmetic sector
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COSMOS-standard AISBL
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COSMOS-standard — the potential

COSMOS-standard AISBL
founding members are representing:

* more than 1,400 companies
* more than 24,000 products
e in more than 50 countries all over the world

Representing the great majority cosmetic companies with
certified products in the world

COSMOS-standard -
natural - organic - sustainable

« first worldwide - common and harmonized - international recognized -
standard for natural and organic cosmetics

* harmonized certification process

Principles of prevention and safety, from raw materials production to
distribution of finished products:

Stimulate and establish a ,sustainable development*

- promoting the use of organic ingredients, respecting biodiversity
- responsible use of natural resources, respecting environment

- clean processing, respectful of human health and environment

- concept of Green Chemistry

- transparency for consumers
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BDIH / COSMOS-standard — right for
consumers, the industry and the environment

* Transparent criteria
— Specifications for manufacturers
— Information for consumers

* Distinctive mark
— Means for delimitation
— Selection aid for consumers

» Controls that are independent of the company
— Fair and equal conditions for the manufacturers
— Foundation of trust for consumers

COSMOS-standard -
A truly global picture of the supply chain ...

... for a better product life cycle management
respectful of human health and environment
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COSMOS-standard — ingredients

Step 1

Origin of
raw materials

Agro-ingredient:
ingredient whose raw material is natural and from agriculture

Step 2

Production

=

of ingredients L
Positive list of -

allowed processes

respect
requirements
of CITES

no
raw materials,
which entail

the death
of animals

Precautionary Principle

* no nanomaterials

* no GMO / GMM in the whole
production

* no ionising radiation

First standard to implement criteria for
sustainability based on the
12 Principles of Green Chemistry

BDIH / COSMOS-standard —
approval of raw materials

BDIH/IONC offer for raw material manufacturers the evaluation and
registration of raw materials to BDIH Standard and COSMOS-standard

advertising for approved raw materials, by using
the BDIH raw material mark / “COSMOS approved”

publication in COSMOS-standard raw material database
continuous control by IONC for approved raw materials,

no evaluation necessary during cosmetic product certification
approved raw materials to COSMOS-standard,

accepted by all COSMOS-standard certification bodies

=

the more approved raw materials,

the easier the certification process of cosmetic products for

cosmetic manufacturers

raw material producers and suppliers profit from a registration of
their products according to COSMOS-standard

2015/01/20
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COSMOS-standard -
approval of raw materials

non-organic raw materials, approved for use under COSMOS-standard
www.cosmos-standard-rm.org (Password: COSMOSRM)

COSMOS-standard — organic ingredients

| ~ Water

| : Minerals :

|

Physically processed
a%sro -ir):g':edients

Chemically processed
agro-ingredients

i

| Other ingredients

| -

CAN NOT BE CERTIFIED AS ORGANIC
Ingredients not falling within the scope
of 834/2007/CE (or others recognized)

CAN BE CERTIFIED AS ORGANIC
Ingredients falling within the scope
of 834/2007/CE (or others recognized)

ARE CERTIFIABLE AS ORGANIC
to COSMOS-standard if the raw material
is certified organic and the process allowed

CAN NOT BE CERTIFIED AS ORGANIC
Restricted list of ingredients, allowed as excempitions
Appendix V

| Promoting the use of organic ingredients, and respecting biodiversity

2015/01/20
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BDIH / COSMOS-standard —
certification of raw materials

« certification of raw materials from organic starting materials
to COSMOS-standard by IONC

— chemically processed agro-ingredients

— physically processed agro-ingredients, falling outside the scope
of recognized organic production standards

* no minimum percentage of organic content is required
* advertising,
by using the BDIH raw material mark / “COSMOS certified”

* The labelling must display clearly the percentage of organic content
“x % organic”, calculated according to the COSMOS-standard

+ COSMOS-standard data base for certified organic raw materials is
under development

COSMOS-standard -
finished product certification

COSMOS NATURAL < COSMOS ORGANIC
No quantitative requirement O Minimum requirement
for ingredients for ingredients
from organic farming l\b' from organic farming

‘ Water : I

“Minerals y
Physically- -

roggsestgic(i:axéro- Appendix VI/ VIl > 10%

P ingredients PPAI/ CPAI o amlatiod aquous
Other ingredients ::: a(:r;naunsil%i:ﬁs,d g:ggﬂggywith at least 80%

minerals or ingredients of
mineral origin

2015/01/20

12



2015/01/20

COSMOS-standard — NATURAL
transparent communication to consumers

organic claims compulsory
limited to ingredients labelling

(unless it is 100%)

COSMOS-standard — ORGANIC

transparent communication to consumers
compulsory labelling:

organic in the product name:
only, if 95% organic of total formulation

marking organic ingredients

% organic of total

% natural origin of total
(unless it is 100%)
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COSMOS-standard -
finished product certification

Packaging material
» allowed: material that can be reused or recycled

» forbidden:
— polyvinyl chloride (PVC) and other chlorinated plastics
— polystyrene and other plastics containing styrene
— GMO materials

Cleaning materials used during production of certified products
* ingredients complying with this Standard

» plant based surfactants
(biodegradable, aqua tox: EC50 or IC50 or LC50 > 1 mg/l)

» Some defined cleaning and disinfection material allowed

Environmental management plan
* energy economy, waste management, limitation of accident risk

BDIH / COSMOS-standard —
certification procedure / controls

* An essential aspect of harmonization consists of the creation of a
uniform level of control and a cross-system joint evaluation of raw
materials

* Even the best criteria are useless, when the compliance is not
controlled reliably, objectively and regularly.
~controlled Natural Cosmetics* creates the real confidence

* because
— independent from companies
— regularly (annualy)
— qualified
— sanctions
» The ,quality“ of a standard must also be measured by its control
system

» ,Control“ is positive and creates the deserved consumer and
manufacturer confidence

2015/01/20
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BDIH / COSMOS-standard -
certification with IONC: license agreement

Only for members of BDIH association

License agreement between brand owner / responsible
manufacturer and IONC:

Usage and License Agreement for the mark

LIinternational Organic and Natural Cosmetics Corporation — BDIH
Standard” and for the sign “COSMOS NATURAL” or “COSMOS
ORGANIC”

« Terms and conditions of allocation and use for the mark
* Fee schedule

BDIH members are not charged with additional usage fees for the
signatures of COSMOS-standard AISBL

BDIH / COSMOS-standard —
certification with IONC: documents evaluation

IONC Product registration form (excel file) for application of
products
The application may be provided by

the licensee or

the contracted manufacturer on behalf of the licensee
Initial inspection based on documents

Formula

Raw materials / Ingredients

Product labels / packaging

Packaging material

Cleaning material
Evaluation report details the evaluation results

Internal list of products / raw materials for each licensee

2015/01/20
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BDIH / COSMOQOS-standard —
certification with IONC: audit on site

» Audit at all sites involved: brand owner, contract manufacturer, handler
» First audit - Annual audit
» Additional Follow-up audit in case of major non-conformities
* Unannounced audits

+ The aim of the audit is to check, if the following qualifications for the
production to BDIH / COSMOS-standard are met or must be improved:

— Storage areas, raw materials and products must be clearly labelled to avoid any
confusion or risk to the integrity of the cosmetic products.

— Different manufacturing processes must be separated to prevent contamination
of organic or natural ingredients.

— There must be a Quality Control System which includes:
» complete traceability of ingredients and final products
» manufacturing procedures throughout all stages
 ingredient and product testing, and
» analysis, manufacturing and storage records

BDIH / COSMOS-standard —
certification with IONC: certificates

» first certificate issued, after successfull
— document evaluation of applied products
— audit on site

« certificate lists conform certified products,
only for these the certification mark can be used

* new products can be added to the certificate any time,
based on document evaluation.

« certificate valid for one calendar year
renewal every year, after successfull annual audit

* in case of deliberately false information or any contract violation
IONC is authorised to apply the measures and sanctions of the terms and
conditions to the license agreement (annex 1)

2015/01/20
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COSMOS-standard — The results so far ...

The numbers are increasing every year, since 2011 by > 50%

1.400 approved raw materials

900 certified raw materials

800 certified finished products

COSMOS certification with BDIH/IONC
— advantages

*  We bring together the competence of BDIH members

brand/private label manufacturer, raw material manufacturer,
distributors, test laboratories, toxicologists, chemists, etc.

*  We inform

whom to contact in the development and distribution of your
cosmetic products

*  We consult

in various legal requirements in cooperation with specialized
lawyers

*+ We help

to check conformity of cosmetic formulas at the beginnning of the
development

to benefit most from BDIH / COSMOS-standard certification
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COSMOS certification with BDIH/IONC
— advantages

* We already certify
natural/organic cosmetic products, produced and sold in Japan

*  OEM companies

approved according to BDIH / COSMOS-standard,
ready for the production of new brands

» BDIH Japan liaison office
direct contact office for Japanese companies
all documents available in Japanese language
managed directly by BDIH in Germany
no commission to be paid to the BDIH Japan liaison office

COSMOS certification with BDIH/IONC
— advantages

+  We combine since more than 13 years
tradition - competence - innovation

« We offer certification worldwide
reliable and acknowleged

with transparent and fair costs

* We create confidence everyday

join us — be natural.

2015/01/20
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COSMOS certification with BDIH/IONC

Please meet us at BDIH booth NC-11
for more information

contact in Japan
info@bdih.jp

ionc@ionc.info
www.ionc.info
www.cosmos-standard.org

Go seichd
arigatd gozaimashita!

Thank you very much
for your attention!

Herzlichen Dank

fur Ihre Aufmerksamkeit!

BioFach Japan, 21. November 2014
©BDIH 2014
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COSMOS-standard, to a brighter future ...
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